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3
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HIGH PRIORITY:  
320,000 SF of Retail

City Center ‘Retail Positioning’
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Game Changer 
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Location
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Yakima Avenue ‘Boulevard’
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 Redevelopment Agency Redevelopment Agency 
 Downtown Association 
 Transportation Plan Managerp g
 Plan Services Manager
 Housing Authority
 Parking Commission
 Transit Agency

Cit  C il M b   City Council Member 
 Downtown Businessman



Team Purposep
 Meet Monthly 
 Keep the Master Plan ‘Alive and Breathing’Keep the Master Plan Alive and Breathing
 Tackle topics and components of Master Plan, sets 

goals, find community members to engage in 
goals, advocates for goals, and create committees 
to achieve goals

 Recognize that City support is essential in getting Recognize that City support is essential in getting 
this plan done
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